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Capcom Celebrates 40 Years Since its Founding on June 11

- Anniversary activities convey message of gratitude “from Osaka, to the world” -

Capcom Co., Ltd. (Capcom) will celebrate its 40" anniversary on June 11, 2023, as the date marks forty years
since the company’s founding on June 11, 1983. In recognition of this achievement, Capcom is conveying its
gratitude to its global stakeholders for their ongoing support over the past 40 years.

Under its corporate philosophy of being a Creator of Entertainment Culture that Stimulates Your Senses, Capcom
has produced numerous original, popular brands loved throughout the world, including Resident Evil, Monster
Hunter, and Street Fighter. Capcom seeks to deliver happiness to people worldwide by offering content that is a
source of both comfort and strength, providing games in over 200 countries and regions globally while expanding
into other forms of entertainment, including major Hollywood motion pictures and esports.

To mark the 40" anniversary of its founding, Capcom is taking its slogan of “from Osaka, to the world,” and
conveying a message of gratitude to its supporters worldwide in just that way. Its base for doing so will take the
shape of Capcom Town (https:/teaser.captown.capcom.com/)*, a website conceptualized as a digital, online

destination that fans around the world can enjoy, which is slated to open on June 12. The site will feature an array
of content, including a virtual museum, in which original artwork and development documents for both the first and
latest instalments in the company’s popular game series will be exhibited, as well as a game corner where visitors
can play classic Capcom titles such as Mega Man and Street Fighter Il. Additionally, Capcom plans to carry out a
variety of other global-facing anniversary activities from across its different businesses, including production of an
anniversary video it will release over social channels.

Capcom is committed to delighting its stakeholders and forging a relationship of trust with them and will continue
to drive its businesses forward by providing the very best in entertainment in order to help improve the quality of

life for people around the world.

*The URL (https://teaser.captown.capcom.com/) is for a teaser site
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[40™ Anniversary Activities (currently announced)]

40" Anniversary Logo
Digital online destination
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Inquiries regarding the above information may be directed to:

Capcom Co., Ltd.
Public Relations and Investor Relations Section
(Address) 3-1-3, Uchihiranomachi, Chuo-ku, Osaka, 540-0037, Japan
(Tel)+81-6-6920-3623 (Fax) +81-6-6920-5108
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